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List and Description of courses which address 
Professional Ethics, Gender, Human Values, 
Environment and Sustainability in transacting the 
Curriculum 



 
 

 
Program
me 

Title of 
the 
Course 

Cross Cutting Issue Description 

  Profes
si onal 
Ethics 

Gende
r 

Hum
an 
Valu
es 

Envir
on 
ment 
& 
Sustai
na 
bility 

 

F.Y. 
BCom- 
2013 

102: 
Financial 
Accounting 

    Content in the course: 
 Unit Nos: 4 and 5 

F.Y. 
BCom- 
2013 

103: 
Business 
Economics 
(Micro) 

    Content in the course: 
 Unit Nos: 5 and 6 

F.Y. 
BCom- 
2013 

104 (A): 
Business 
Mathematic
s and 
Statistics 

    Content in the course: 
 Unit Nos: 5 and 10 

F.Y. 
BCom- 
2013 

104 (B): 
Computer 
Concepts 
and 
Application
s 

    Content in the course: 
 Unit Nos: 3 and 5 

F.Y. BCom- 
2013 

105 B: 
Banking & 
Finance 

    Content in the course: 
 Unit Nos - 1 and 2 

F.Y. 
BCom- 
2013 

105 A: 
Organization
al Skill 
Development 

    Content in the course: 
 Unit Nos - 4, 6 and 7: 

internal and external 
factors of an office 
environment 

SY 
BCom- 
2013 

201: Business 
Communicati
o n 

    Content in the course: 
 Unit Nos - 3, 4, 5, 6, 7 

and 8 

SY 
BCom- 
2013 

202: 
Corporate 
Accounting 

    Content in the course: 
 Unit Nos - 1, 4, 5 and 8 

SY 
BCom- 
2013 

203: 
Business 
Economics 
(Macro) 

    Content in the course: 
 Unit Nos - 1 and 8 

SY 
BCom- 
2013 

204: 
Business 
Management 
Course Code 

    Content in the course: 
 Unit No – 8 

SY 
BCom- 
2013 

205: 
Elements of 
Company 

    Content in the course: 
 Unit Nos - 2, 3, 6, 7 and 8 



Law 

SY 
BCom- 
2013 

206: 
Banking & 
Finance 

    Content in the course: 
 Unit Nos - 4, 7 and 8 

SY 
BCom- 
2013 

236-E: Cost 
& Works 
Accounting. 

    Content in the course: 
 Unit Nos - 1, 2, 6, 7 and 8 

SY 
BCom- 
2013 

236-H: 
Marketing 
Managemen
t. 

    Content in the course: 
 Unit Nos - 2, 5, 6, 7 and 8 

SY 
BCom- 
2013 

236-A: 
Business 
Administrati
o n 

    Content in the course: 
 Unit No – 3 

T.Y. 
BCom- 
2013 

301: 
Business 
Regulatory 
Framework 
(Mercantile 
Law) 

    Content in the course: 
 Unit Nos - 4, 5 and 6 

T.Y. 
BCom- 
2013 

302: 
Advanced 
Accountin
g 

    Content in the course: 
 Unit Nos - 1, 3 and 4 

T.Y. 
BCom- 
2013 

303 (A): 
Indian 
& 
Global 
Econo
mic 
Develo
pment 

    Content in the course: 
 Unit Nos - 5, 6, 7 and 8 

T.Y. 
BCom- 
2013 

303 (B): 
Internation
al 
Economics 

    Content in the course: 
 Unit Nos - 5, 6, 7 and 8 

T.Y. 
BCom- 
2013 

304: 
Auditing & 
Taxation 

    Content in the course: 
 Section No I, Unit Nos: 

1, 2, 3 and 4 
 Section No – II, Unit Nos 

- 1, 2, 3, 4 and 5 

T.Y. 
BCom- 
2013 

305-B: 
Banking 
and 
Finance-II 

    Content in the course: 
 Unit Nos - 1, 2 and 8 

T.Y. 
BCom- 
2013 

306-E: Cost 
and Works 
Accounting 
- III 

    Content in the course: 
 Unit Nos - 4, 6, 7 and 8 

T.Y. 
BCom- 
2013 

305-H: 
Marketing 
Managemen
t- II 

    Content in the course: 
 Unit Nos - 2, 4, 6 and 8 



T.Y. 
BCom- 
2013 

305-A: 
Business 
Administrati
o n-II 

    Content in the course: 
 Term-I: Unit Nos - 1, 2, 

3 and 4 
 Term-II: Unit Nos - 2 & 3 

T.Y. 
BCom- 
2013 

306-B: 
Banking 
and 
finance-III 

    Content in the course: 
 Unit Nos - 1, 5, 6 and 8 

T.Y. 
BCom- 
2013 

306-E: 
Cost and 
works 
accounting 
– III 

    Content in the course: 
 Unit Nos - 2, 6 and 8 

T.Y. 
BCom- 
2013 

306-H: 
Marketing 
Managemen
t- III 

    Content in the course: 
 Unit No-1 

T.Y. 
BCom- 
2013 

306-A: 
Business 
Administrati
o n-III 

    Content in the course: 
 Term I: Unit Nos - 1 and 2 
 Term II: Unit Nos - 1 

and 4 

F.Y. 
B.Com- 
CBCS 
Semester-I 

112: 
Financial 
Accounting- 
I 

    Content in the course: 
 Unit Nos - 1 and 4 

F.Y. 
B.Com- 
CBCS 
Semester-I 

113: Business 
Economic
s (Micro) 
-I 

    Content in the course: 
 Unit Nos - 1 and 2 

F.Y. 
B.Com- 
CBCS 
Semester-I 

114-A: 
Business 
Mathematic
s and 
Statistics 
– I 

    Content in the course: 
 Unit Nos - 1, 3 and 4 

F.Y. 
B.Com- 
CBCS 
Semester-I 

114-B: 
Computer 
Concepts 
and 
Application- 
I 

    Content in the course: 
 Unit Nos - 2 and 4 

F.Y. 
B.Com- 
CBCS 
Semester-I 

115-A: 
Organization
al Skills 
Development
- I 

    Content in the course: 
 Unit Nos - 2 and 4 

F.Y. 
B.Com- 
CBCS 
Semester-I 

115-B: 
Banking 
and finance 

    Content in the course: 
 Unit Nos - 2 and 3 

F.Y. 
B.Com- 
CBCS 
Semester-I 

116-A: 
Essentials 
of E-
Commerce 

    Content in the course: 
 Unit Nos - 2 and 4 



F.Y. 
B.Com- 
CBCS 
Semester-I 

116-D: 
Consumer 
Protection 
and 
Busines
s Ethics 

    Content in the course: 
 Unit Nos - 2, 4 and 5 

F.Y. 
B.Com- 
CBCS 
Semester-I 

116-C: 
Marketing 
& 
Salesmanshi
p 

    Content in the course: 
 Unit Nos - 1 and 3 

F.Y. 
B.Com- 
CBCS 
Semester-I 

116-E: 
Business 
Environment 
& 
Entrepreneur
s hip – I 

    Content in the course: 
 Unit Nos - 1, 2 and 4 

F.Y. 
B.Com- 
CBCS 
Semester-I 

121: 
Function
al 
English-
II 

    Content in the course: 
 Poems highlight the 

concept of human values 

F.Y. 
BCom- 
CBCS 
Semester: 
II 

122: 
Financial 
Accounting- 
II 

    Content in the course: 
 Unit Nos - 1 and 4 

F.Y. BCom- 
CBCS 
Semester: II 

123: 
Economics 
(Micro) -II 
Business 

    Content in the course: 
 Unit Nos - 1, 2 and 4 

F.Y. 
BCom- 
CBCS 
Semester: 
II 

124-A: 
Business 
Mathematic
s and 
Statistics 
– II 

    Content in the course: 
 Unit Nos - 1 and 3 

F.Y. 
BCom- 
CBCS 
Semester: 
II 

124-B: 
Computer 
Concepts 
and 
Application-
II 

    Content in the course: 
 Unit No – 4 

F.Y. 
BCom- 
CBCS 
Semester: 
II 

125-A: 
Organization
al Skills 
Development
- II 

    Content in the course: 
 Unit Nos - 1 and 2 

F.Y. 
BCom- 
CBCS 
Semester: 
II 

125-B: 
Banking 
and 
Finance- II 

    Content in the course: 
 Unit Nos - 1, 2 and 3 

F.Y. 
BCom- 
CBCS 
Semester: 
II 

126-A: 
Essentials of 
Ecommerce-
II 

    Content in the course: 
 Unit Nos - 1, 2, 3 and 4 



F.Y. 
BCom- 
CBCS 
Semester: 
II 

126-D: 
Consumer 
Protection 
and 
Busines
s Ethics- 
II 

    Content in the course: 
 Unit Nos - 1, 2, 3 and 4 

F.Y. 
BCom- 
CBCS 
Semester: 
II 

126-C: 
Marketing & 
Salesmanshi
p- II 

    Content in the course: 
 Unit Nos - 1 , 2 and 3 

F.Y. 
BCom- 
CBCS 
Semester: 
II 

126-E: 
Business 
Environment 
& 
Entrepreneur
s 
hip – II 

    Content in the course: 
 Unit Nos - 1, 2 and 3 

M.Com. 
Part I 
(2019) 
Semester I 

101: 
Manageme
nt 
Accounting 

    Content in the course: 
 Unit Nos - 1 and 2 

 
M.Com. 
Part I 
(2019) 
Semester I 

 
102: 
Strategic 
Management 

    Content in the course: 
 Unit nos - 2 and 4 

M.Com. 
Part I 
(2019) 
Semester I 

103A: 
Advanced 
Accountin
g 

    Content in the course: 
 Unit no – 1 

M.Com. 
Part I 
(2019) 
Semester I 

104A: 
Income Tax 

    Content in the course: 
 Unit nos - 1, 2, 3 and 4 

M.Com. 
Part I 
(2019) 
Semester I 

107C: 
Advanced 
Cost 
Accountin
g 

    Content in the course: 
 Unit Nos - 1 and 2 

M.Com. 
Part I 
(2019) 
Semester I 

108C: 
Costing 
Technique 
Examination
s and 
Responsibilit
y Accounting 

    Content in the course: 
 Unit Nos - 1 and 4 

M.Com. 
Part I 
(2019) 
Semester I 

113F: 
Production 
and 
Operation 
Management 

    Content in the course: 
 Unit Nos - 2 and 4 

M.Com. 
Part I 
(2019) 
Semester I 

114F: 
Financial 
Manageme
nt 

    Content in the course: 
 Unit No – 1 



M.Com. 
Part I 
(2019) 
Semester II 

201: 
Financial 
Analysis and 
Control 

    Content in the course: 
 Unit Nos - 1, 3 and 4 

M.Com. 
Part I 
(2019) 
Semester II 

202: 
Industrial 
Economics 

    Content in the course: 
 Unit Nos - 1 and 4 

M.Com. 
Part I 
(2019) 
Semester II 

203A: 
Specialize
d Areas in 
Accountin
g 

    Content in the course: 
 Unit Nos - 1, 2, 3 and 4 

M.Com. 
Part I 
(2019) 
Semester II 

204A: 
Business 
Tax 
Assessment 
& 

    Content in the course: 
 Unit Nos - 1, 3 and 4 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



SPPU/ B.Com. Structure/CBCS/ 2019-20 onwards Page 19  

Revised syllabi (2019Pattern) for three years F.Y. B. Com. Degree course (CBCS) 

Semester: I 
Financial Accounting- I 

 
Course Code - 112 No. of Credits :- 03 and for practical – 01 

 
Objective of the Course:- 

1. To impart knowledge of basic accounting concepts 
2. To create awareness about application of these concepts in business world 
3. To impart skills regarding Computerised Accounting 
4. To impart knowledge regarding finalization of accounts of various establishments. 

 
 

 Unit 
No. Unit Title Contents Purposed Skills to be developed 

 

1 Accounting Concepts, 
Conventions and Principles and 
an overview of Emerging Trends 
in Accounting 

(A) Accounting Concepts, Conventions 
and Principles 

1. Money Measurement 

2. Business Entity 
3. Dual Aspect 

4. Periodicity Concept 

5. Realization Concept 

6. Matching Concept 

7. Accrual / Cash Concept 

8. Consistency Concept 

9. Conservatism Principle 

10. Materiality Concept 

11. Going Concern Concept 

12. Historical Cost Concept 

 
(B) Emerging Trends in Accounting 

1. Inflation Accounting 
2. Creative Accounting 

• Knowledge about various 
accounting Concepts, 
Conventions and Principles. 

• Understanding emerging trends 
in accounting and its effect on 
accounting Practices. 
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  3. Environmental Accounting 
4. Human Resource Accounting 
5. Forensic Accounting 

 

2 Piecemeal Distribution of Cash 1. Surplus Capital Method only, Asset 
taken over by a partner, 

2. Treatment of past profits or past losses in 
the Balance sheet, 

3. Contingent liabilities 

4. Realization expenses/amount kept aside 
for expenses 

5. adjustment of actual, Treatment of 
secured liabilities, 

6. Treatment of preferential liabilities like 
Govt. dues/labour dues etc., Excluding: 
Insolvency of partner and Maximum 
Loss Method. 

• Knowledge about process of 
dissolution of partnership firm. 

3 Accounts from Incomplete 
Records (Single Entry System) 

1. Meaning of single entry system 
2. Features of Single Entry System 
3. Conversion of Single Entry into Double 

Entry 

• Knowledge about single entry 
systems. 

• Purpose and advantages of 
double entry system 

• Process of conversion of single 
entry into double entry system. 

4 Introduction to Goods and 
Services Tax laws and 
Accounting 

1. Constitutional Background of GST, 
Concepts and definition of GST. 

2. IGST, CGST and SGST 

3. Input and Output Tax credit 

4. Procedure for registration under GST 

• Knowledge about conceptual 
framework of the GST 

• Knowledge about various 
components of GST. 

• Types of taxes under GST 
• Registration process under GST 

for business establishments. 
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Practical for Semester– I 
 

Topic Mode of Practical 

Constitutional Background of GST, Concepts and 
Implications of GST. 

Library Assignment 

IGST, CGST and SGST Guest Lecture 

Procedure for registration under GST Visit to a business establishment 

Input and Output Tax credit PowerPoint Presentation 

 
Teaching methodology 

 
Topic 
No. 

Total 
Lectures 

Innovative 
methods to be used 

Film shows and AV 
Applications Project Expected Outcome 

1 12 PowerPoint 
Presentations 

Videos available on 
YouTube 

Library assignment on Types 
of accounting principles and 
conventions with its usage 
and emerging trends in 
accounting 

Students will be able to 
acquire in-depth 
knowledge 

2 12 Group Activity Videos available on 
YouTube 

-- Students will be able to 
acquire in-depth 
knowledge 

3 12 PowerPoint 
Presentations 

Videos available on 
YouTube 

Group activity of conversion 
of single entry into double 
entry system 

Students will be able to 
understand the process and 
importance of conversion 
of single entry into double 
entry system 

 
4 

 
12 

Visit and interview Videos available on 
YouTube 

Compilation of information 
about the contents in the 
syllabus in a journal 

Students will gain 
knowledge about GST and 
its implications. 
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References 
 

Sr. No. Title of the Book Author/s Publication Place 

1. Advanced Accounts M.C. Shukla, T.S. Grewal, S.C. 
Gupta 

S. Chand Publication New Delhi. 

2. Financial Accounting for 
B.Com 

CA (Dr.) P.C. Tulsian S.C. Gupta S. Chand Publication New Delhi. 

3. Introduction to Accountancy S.R.N Pillai & Bhagavathi S.Chand & CompanyLtd New Delhi 

4. Corporate Accounting Raj Kumar Sah Cengage Publications Noida, Uttar 
Pradesh 

5. Advanced Accounting S. N. Maheshwari   

6. GST Law and Analysis with 
Conceptual Procedures 

Bimal Jain and Isha Bansal (Set of 
4 Volumes) 

Pooja Law Publishing 
Company 

New Delhi 

7. Guidance Note on GST by 

ICAI 

-- The Institute of Chartered 
Accountants of India 

New Delhi 

 
 

***** 
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T.Y. B.Com. 

Compulsory Paper  

   Subject Name -: Indian & Global Economic Development 

   Course Code  -: 303 (A) 

Objectives: 

1) To expose students to a new approach to the study of the Indian Economy. 
2) To help the students in analyzing the present status of the Indian Economy. 
3) To enable students to understand the process of integration of the Indian Economy with 

other economics of the world. 
4) To acquaint students with the emerging issues in policies of India’s foreign trade. 

 

Unit No. Topic Lectures 

1 Introduction 12 

1.1 Basic Characteristics of the Indian Economy as an 
emerging economy. 

1.2 Comparison of the Indian Economy with developed 
economies with respect to 

1.2.1 National Income 

1.2.2 Per-Capita Income 

1.2.3 Agriculture 

1.2.4 Industry 

1.2.5 Service Sector 

2 Agricultural Development in India Since Independence 12 

2.1 Place of Agriculture in Indian Economy 

2.2 Constraints in Agricultural Development 

2.3 Rural Indebtedness – Causes and measures 

2.4 Agricultural Marketing – Problems and measures 

2.5 Price Policy – Minimum Support Price (M.S.P.) 

3 Industrial Development in India Since 1991 12 

3.1 Role of Industrialization in Economic development 

3.2 Role of Small, Medium and Large Scale Enterprises 
(SMEs) – Problems & Prospects 

3.3 New Industrial Policy 1991 

3.4 Evaluation of Industrial Policy 1991 

    

4 Infrastructure in India Since 1991 12 

4.1 Role of Basic infrastructure in economic development of 
India. 

4.2 Private v/s Public investment in infrastructure 
development 

4.3 Role of Private Sector in infrastructural development 

4.4 Role of Public Sector in infrastructural development 

TERM - II 

5 Human Resource Development 12 

5.1 Role of Human Resource in Economic Development 

5.2 Concept of Human Development Index (HDI) 
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Unit No. Topic Lectures 

5.3 Concept of Human Poverty Index 

5.4 Concept of Gender – related development index 

5.5 Gender Employment measures 

6 Global Economic Development and Foreign Capital 12 

6.1 Meaning and Challenges of Liberalization, Privatization 
& Globalization.  

6.2 Meaning and Role of Foreign Capital 

6.3 Need for Foreign Capital 

6.4 Forms of foreign capital 

6.5 Advantages & Disadvantages of Foreign Capital 

7 Foreign Trade and Balance of Payment 12 

7.1 Importance of Foreign Trade in Economic Development. 

7.2 Concept of Balance of Trade and Balance of Payment 

7.3 India’s Balance of Payment Position since 1991 

7.4 Convertibility of Indian  Rupee – Current & Capital 
Account 

7.5 Current Export – Import Policy (EXIM Policy) 

8 Regional & International Economic co-operation Importance, 

Objectives, Structure and functions of - 

12 

8.1 South Asian Association for Regional co-operation 
(SAARC) 

8.2 International Monetary Fund (IMF) 

8.3 World Bank or International Bank for Reconstruction 
and Development (IBRD) 

8.4 World Trade Organization (WTO) 

8.5 BRICS – Introduction & Functions  

 

Recommended Books : 

1) Indian Economy – S.K.Misra and V.K.Puri, Himalaya Publishing House, Delhi. 

2) International Business Environment – Black and Sundaram, Prentice Hall India. 

3) The Global Business Environment – Tayebmonis H. Sage Publication, New Delhi. 

4) International Business – Competing in the Global Market place – Charles Hill, Arun kumar 

Jain, Tata McGraw Hill. 

5) International Economics – M.L.Jhingan Vrinda Publications, Delhi. 

6) Indian Economy – Ruddar Datta and K.P.M. Sundaram S. Chand and Co. New Delhi. 

7) Indian Economy – Problems of Development and Planning A.N.Agarwal, New Age 

International Publishers. 

Economic Survey – Government of India 

UNDP, Human Development Report. 

World Bank, World Development Report 

Magazines / Journals 

Reports,  Web sites 
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Revised syllabi (2019 Pattern) for three years B.com Degree course (CBCS) 
 

Semester - I 

Marketing and Salesmanship- I 

(Fundamentals of Marketing) 

Course Code – 116 - C No. of Credits :- 03 
 

Objectives of the Course 
1. To introduce the basic concepts in Marketing. 
2. To give the insight of the basic knowledge of Market Segmentation and Marketing Mix 
3. To impart knowledge on Product and Price Mix. 
4. To establish link between commerce, business and marketing. 
5. To understand the segmentation of markets and Marketing Mix. 
6. To enable students to apply this knowledge in practicality by enhancing their skills in the field of Marketing. 

 
 

Unit  
No. 

Unit Title  Contents Purposed Skills To Be 
Developed 

1 Introduction to Market 
and Marketing 

1.1 Meaning and Definition of Market 

1.2 Classification of Markets 

1.3 Marketing Concept: Traditional and Modern 

1.4 Importance of Marketing 

1.5 Functions of Marketing: 

Buying, Selling, Assembling, Storage, Transportation, 

Standardization, Grading, Branding, Advertising, 

Packaging, Risk Bearing, Insurance, Marketing 

Finance, Market Research and Marketing Information. 

1.6 Selling vs. Marketing 

The basic knowledge of Market 

and Marketing will be 

developed amongst students. 
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2 Market Segmentation 

and Marketing Mix 

2.1 Market Segmentation: - 

2.1.1 Introduction 

2.1.2 Meaning and Definition 

2.1.3 Importance 

2.1.4 Limitations 

2.1.5 Bases for Segmentation 

2.2 Marketing Mix 

2.2.1 Introduction 

2.2.2 Meaning & Definition 

2.2.3 Elements of Marketing Mix- Product, Price, Place 

and Promotion 

2.2.4 Importance of Marketing Mix 

Students will develop the 

Marketing Segmentation 

knowledge along with the basic 

concept of Marketing Mix. 

3 Product Mix and Price 

Mix 

3.2 Product Mix 

3.2.1 Meaning and Definition 

3.2.2 Product Line and Product Mix 

3.2.3 Product Classification 

3.2.4 Product Life Cycle 

3.2.5 Factors Considered for Product Management 

3.3 Price Mix 

3.3.1 Meaning and Definition 

3.3.2 Pricing Objectives 

3.3.3 Factors Affecting Pricing Decision 

3.3.4 Pricing Methods 

Students will get proper insight 

of Product and Price Mix. 
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4 Place Mix and 

Promotion Mix 

a. Place Mix 

i. Meaning and Definition of Place Mix 

ii.  Importance 

iii.  Types of Distribution Channels – consumer 

goods and Industrial Goods 

iv. Factors Influencing selection of Channels 

4.2 Promotion Mix 

4.2.1 Meaning of Promotion Mix 

4.2.2 Elements of Promotion Mix- Personal Selling, 

Public Relation and Sales Promotion 

4.2.3 Factors Affecting Market Promotion Mix 

4.2.4 Promotion Techniques or Methods 

Students will develop the skills 

of promoting a product along 

with gaining knowledge about 

the distribution channels. 
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Teaching Methodology 
 

 
Topic 

No. 

Total 

Lectures 

Innovative Methods 

to be used 

Film shows and AV 

Applications 

Expected Outcome 

1 14 Power Point 

Presentation, 

Survey Analysis 

Short Film 

AV Application 

Student will get acquainted with the basics of 

marketing field. 

2 07 Power Point 

Presentation, 

Survey Analysis, 

Group Discussion 

Short Film 

AV Application 

It will highlight on the core marketing concepts 

namely 'Marketing Mix'. It will help students to 

implement this knowledge in practicality by 

enhancing their skills in the field of market 

segmentation. 

3 14 Conceptual Learning 

Group Discussion 

AV Application Students will develop the skills of Pricing the 

product along with gaining knowledge on Product 

Mix 

4 13 Conceptual 

Learning, 

Power Point 

Presentation, 

Group Discussion 

Short Film, 

AV Application 

Use of You Tube 

It will help the students to apply the various 

techniques of Promotion and understand the 

various channels of distribution 
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References 
 

Sr. 

No. 

Title of the Book Author/s Publication Place 

1 Marketing Management Philip Kotler Pearson Publication  

2 Marketing Management Rajan Saxena McGraw Hill Education  

3 Principles of Marketing Philip Kotler Pearson Publication  

4 Sales & Distribution Management Tapan K Panda Oxford Publication  

5 Advertising Management Rajiv Batra Pearson Publication  

6 Retail Management Swapna Pradhan McGraw Hill 

Publication 

 

7 Retail Management Gibson Vedamani Jayco Publication  

8 Marketing Management V. S. Ramaswamy & S. 

Namakumari 

Macmillan Publication  

9 Supply Chain Management Sunil Chopra, Peter Meindl& D. V. 

Karla 

Pearson Publication  

 

 
***** 
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Revised syllabi (2019Pattern) for three years F.Y. B. Com. Degree course (CBCS) 

Semester-I 
Business Economics (Micro) - I 

 
 

Course Code - 113 No. of Credits :- 03 
 

Objectives of the course:- 
1. To impart knowledge of business economics 
2. To clarify micro economic concepts 
3. To analyze and interpret charts and graphs 
4. To understand basic theories, concepts of micro economics and their application 

 
Unit 
No. 

Unit  Title  Contents Purpose & skills to be developed 

1 Introduction 
and Basic 
Concepts 

1.1 Meaning, Nature, Scope and Importance 
of Business Economics 
1.2 Concept of Micro and Macro Economics 
1.3 Tools for Economic Analysis- Functional 
Relationship, Schedules, Graphs and 
Equations 
1.4 Basic Concepts: Household, Consumer, 
Firm, Plant and Industry 
1.5 Goals   of  Firms-  Economic  and   Non- 
Economic 

• To make the students aware of concepts in micro economics 
• To help the students understand the difference between 

micro and macro economics 
• To make the students understand economic and non- 

economic goals of firms. 

Skills : Analyze and think critically, develop writing skills 

2 Consumer 
Behavior 

Utility: Concept and Types 
2.2 Cardinal Approach: Law of Diminishing 
Marginal Utility and Law of Equi Marginal 
Utility 
2.3 Consumer Surplus: Concept and 
Measurement 
2.4 Ordinal Approach: Indifference curve 
Analysis- Concept, Characteristics, 
Consumer Equilibrium 

• To help the students understand the concept of utility 
• To impart knowledge of cardinal and ordinal approach 
• To make them understand the concept of consumer surplus 

Skills: 
Understanding complex theories and concepts 
Geometrical skills, mathematical aptitude, writing skills 
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3. Demand and 
Supply 
Analysis 

3.1 Concept of Demand 
3.2 Determinants of Demand 
3.3 Law of Demand 
3.4 Elasticity of Demand 
3.4.1 Price Elasticity of Demand - Meaning, 
Types, Measurement, Uses and Significance 
3.4.2 Income Elasticity of Demand-Meaning 
and Types 
3.4.3 Cross Elasticity of Demand-Meaning 
and Types 
3.5 Supply : Concept, Determinants and 
Law of Supply 
3.6 Equilibrium of Demand and Supply for 
Price Determination 

• To understand the concept of demand and elasticity of 
demand 

• To impart knowledge of law of supply and the determinants 
of law of supply 

• To help the students understand price determination in varied 
demand and supply condition 

Skills imparted: 
Applying mathematical and statistical analysis methods 
extracting information, drawing conclusions 

4. Production 
Analysis 

4.1 Concept of Production Function 
4.2 Total, Average and Marginal Production 
4.3 Law of Variable Proportions 
4.4 Law of Returns to Scale 
4.5 Economies and Diseconomies of Scale- 
Internal and External 

• To help the students understand the relation between 
revenue concepts 

• To understand theories of production function 
• To make students know about economies and diseconomies 

of scale 

Skills: Interpret economic theories, writing skills, understand 
charts and graphs. 
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Teaching methodology 
 
 

Topic 
No. 

Total 
Lectures 

Innovative methods to be 
used 

Film shows and AV 
Applications Project Expected Outcome 

 
 

1 

 
 

12 

• Open book discussion 
• Case studies 
• Problem solving based 

learning 

You tube lectures on micro and 
macro economics • Functional 

relations 
• Goals of firms 

• Students will understand basic 
concepts of micro economics, 

• Will be able to analyze and 
interpret 

1. 12 • Digital lectures 
• Jigsaw reading 

You tube lectures Types of utility • Will know cardinal and ordinal 
approach 

• Will understand the concept of 
consumer surplus 

2. 12 • Game oriented classes 
• Pair learning 
• Group discussion 

• Films 
• You tube lectures 

Type of goods and 
elasticity of 
demand 

• Will understand the concept of 
demand and elasticity of demand 

• Will understand the concept of 
supply 

• Able to interpret equilibrium in 
the market 

3. 12. • Group discussion 
• Teacher driven power 

point presentation 
• Games and simulation 

• You tube lectures 
• Online PPTs 

Effect of economies 
of scale on 
industries (with 
example of an 
industry) 

• Will understand revenue concept 
• Will know economies and 

diseconomies of scale 

 
References 

 

Sr. 
No. 

Title of the Book Author/s Publication Place 

1 Microeconomics B. Douglas Bernheim and Michael D. 
Whinston 

Tata McGraw 
Hill 

New York 

2 Microeconomics Pindyck, R.S. and D.L. Rubinfeld Pearson 
Education 

London 
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3 Principles of Economics Stiglitz, J.E. and C.E. Walsh Oxford Univ. 
Press 

United Kingdom 

4 Microeconomics: Theory and Applications Salvatore, D.L Oxford Univ. 
Press 

United Kingdom 

5 Intermediate Microeconomics: A Modern 
Approach 

Varian, H.R., W.W. Norton United Kingdom, United 
states 

6 Microeconomic Theory, Sen, Anindya Oxford Univ. 
Press 

United Kingdom 

7 Modern Microeconomics Koutsoyiannis, A MacMillan Press India 

8 Principles of Microeconomics H.L. Ahuja S. Chand New Delhi 

Suggested references 
Web reference 

Sr. 
no 

Lectures Films Animation PPTs Articles 

1. https://mitpress.mit.edu/ 
books/lectures- 
microeconomics 

https://www.economicsnetw 
ork.ac.uk/teaching/Video%2 
0and%20Audio%20Lectures/ 
Principles%20of%20Microec 

onomics 

https://www.youtube.com/redir 
ect?q=http%3A%2F%2Fwww. 
thateconstutor.com&v=Zre4tp 
90Aog&redir_token=6U11cd7 
zsOZt8fGKACK3B5JHJNh8 
MTU1NzkyNzkzMUAxNTU3 
ODQxNTMx&event=video_de 

scription 

https://ctaar.rutgers.edu 
/gag/ppc2_files/ppc2.p 

pt 

http://scholar.google 
.co.in/scholar?q=arti 
cles+on+microecono 
mics&hl=en&as_sdt 
=0&as_vis=1&oi=sc 

holart 

2. https://www.amazon.co 
m/Lectures- 

Microeconomics- 
Questions-Approach- 
Press/dp/0262038188 

https://nptel.ac.in/cours 
es/109104125/ 

https://www.youtube.com/watc 
h?v=ewPNugIqCUM 

https://www.slideshare. 
net/tribhuwan64/presen 
tation-on-importance- 
of-microeconomics 

http://theconversatio 
n.com/global/topics/ 

microeconomics- 
3328 
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